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How any good roofer can make more money 


You, too, can profit from our sales-building plan! 


“Being a Barrett Contractor has 
paid off for me. Showing creden- 
3arrett Authorized 
Shingle & Siding Contractor has 
helped my salesmen a great deal. 
And the selling tools 
which Barrett provides have been 
a tremendous 


tials as a 


various 


help in both draw- 
ing inquiries and closing sales. I 


like the way Barrett helps me 


ell roofing without trying to tell 


” 


me how to run my business 








says Mr. Joseph Marshall, 

Manager and Owner, 
Modern Rooting & Supply Co., 
Montgomery, Ala. 


“Thave been selling Barrett Roofs 
for nearly fifteen years — but the 
new Barrett Authorized Shingle 
& Siding franchise has helped 
boost the sales of all my men. 
jarrett’s credentials and calling 
cards open more doors and the 
Barrett sales-aids are enthusias- 
tically used by my salesmen with 
convincing results. Our custom- 
ers are really impressed—to our 
profit,” 
says Mr. C. W. Bryan, Jr., Manager, 


Georgia Roofing & Supply Co., 
Macon, Ga. 


BE THE BARRETT AUTHORIZED SHINGLE & 
SIDING CONTRACTOR IN YOUR TERRITORY 


of handling BARRETT, the greatest 
g. Get the unmatched Barrett promotional 


more profits from selling more high- 


1 1 

1 BARRETT DIVISION AR i 

1 ——+ Allied Chemical & Dye Corporatior j 

i A i 40 Rector Street. New York 6, N. Y ; 

| ! Gain the prestige 
Gentlemen: Please send me—without cost or obligation ' ; 

1 | tt r ofin 

full information about how I « become a Barrett I 

| Authorized Shingle & Siding Contractor 1 Make 

I Name , litv Barrett materials. 

i cman 1 Pat. Of 

EEE State 1 


4 Mail the coupon today for full information? 


Inc 425 Fourth Ave New York 16, N 


second class matter July 



















GENERAL ALUMINUM 
PRODUCTS CORPORATION 


LRP, 
G EM-A LUM manufacturers of aluminum weather protec- 


ALUMINUM AWNINGS 


tion products invites dealers and distribu- 
tors to merchandise GEM-ALUM awnings 


NO INVESTMENT 


IT IS NOT NECESSARY TO TIE UP CAPI- 
TAL IN MERCHANDISE — WE SHIP IMME- 
DIATELY ANYWHERE ON YOUR 
ORDERS. 


CUSTOM MADE 
PERMANENT 
DURABLE 
LEAKPROOF 

RUST PROOF 

FIRE PROOF 

EASY TO INSTALL 
PRICED RIGHT 





Radiant 
baked on colors 


Manufactured, sold 
and shipped direct 
to you from our plant 
—no stock necessary 
— your money not 
tied up in inventories 


for — Homes — Hotels — Offices — Motels — Stores 


Hospitals — Factories — Restaurants 
CANOPIES — WINDOWS — TERRACES 


NOW IS THE TIME TO JOIN OUR ESTABLISHED ORGANIZATION 
and ASSURE LEADERSHIP OVER COMPETITION 


General Aluminum Products Corporation offers you a complete line of smartly styled, thoroughly engineered awnings 


finest and simplest construction, competitively priced and you get immediate delivery. 


Profit RIGHT Now!! WRITE NOW!! 


GENERAL ALUMINUM PRODUCTS CORPORATION 


3949 SOUTH FEDERAL STREET KEnwood 8-5533 CHICAGO 9, ILLINOIS 





AMERICAN ROOFER 


Short Cuts 


F R | | literature! Profit Makers 


©) oV-Tod ahd eX 98 ole> ¢-1-Me) o) ole) 1 (= o) cele lh lol Me)y Catalogs 


services about which you want informa- Samples 
tion. Fill out the coupon. You will re- Everything 
ceive FREE the latest BOOKLETS, cata- . About New 


Koresbt=s-Mms bob ioheeetetileseMoseloMe(-1(0sll-Mice)eottel= , _ 
Roofing, Siding 
manufacturers. Do It NOW while you 

And Insulation 
are going over the list, and send to 


I Woel-salorot eM stole) (-) cM) (0 bb ols Ml @ley olive (eile) a Products 


425 Fourth Avenue, New York 16, N. Y. You Need To Know 


Check Numbers Wanted — Fill in Coupon —Tear Off and Mail 


American Roofer & Siding Contractor . Insulation, Reflective . Slate Roofing Shingles 
425 Fourth Avenue . Kettles and Pumps 73. Roof Carts 
New York 16, N.Y. . Knives, Roofing 44. Root Coatings . = 
; . Louvers 66. Roofing & Building Specialties Manual 
Send me facts on the items checked. . Make Shingles Stick 78. Saws & Saw Blades 
76. Aluminum Combo. Doors, Windows . Mechanical Gravel Spreaders | . Scaffolding 
81. Aluminum Flashing  Membesne Fabric 49. Scrapers, Roof, Hand & Mechanical 
3. Aluminum Siding . Mops and Yarns 53. Snow Guards 
. Artificial Stone Siding . Nails & Screws 54. Spray Equipment and Pumps 
. Asbestos Cement Siding . Pigeon-proofing 69. Sprayed Sidewall Resurfacers 


. Asphalt Shingles oe te . | 59. Tools, Catalogs of 
. Asphalt Siding ie aati Other Items —— 


. Bolts, Clips, Washers 
. Brackets, Sidewall 
. Caulking Compounds and Guns 


August, 


. Cold Process Roofing 
. Corner Strips 


. Felt Laying Machines 
. Flashing Fabric 
. Hoists & Derricks 
. Hot Stuff 
Insulation, Board 





Pressure-Sealed to Sidewalls in One 
Low-Cost Application. This revolu- 
tionary finish is shot on by powerful 
air pressure — fills cracks and holes, 
hides ugly flaws, gives a beautiful 


= 
BEFORE ¢& ae texture that’s actually thicker than 10 
eensscm ’ coats of paint! Applied without fuss, 


muss, or odor. 


é THE MOST WANTED 
ASBESTOS | — MOST IMITATED 
ORIGINAL EXTERIOR COATING 


trademark 
— DISTRIBUTORS 
DEALERS w 1% acre West DISTINCTIVE NEW BEAUTY! 
Completion of a eae @ tow ... your choice of modern colors! 


Coast plant permis © . NEVER NEEDS PAINT 

more exclusive en FIRE RETARDENT — WATERPROOF! 
WRITE, WIRE OR , INSULATES AGAINST HEAT AND COLD! 

INCREASES BUILDING'S VALUE! 

LIFE EXPECTANCY 15 TO 20 YEARS! 


sie Nile ippi ki ling! 
FOR OLDER HOMES— Asbestos KENITEX bonds per- witheut cMipping, cree tint pain. A , 
fectly to stucco, brick, block, frame and stone — hides Manufactured by the Kenitex Corporation, world s 
old flaws yet retains original lines. largest exclusive manufacturer of exterior coatings. 


FOR NEW HOMES-This long-lasting finish retains its GET INFOR- et he 2 ee 2 
beauty year after year without chipping, cracking or MATION TODAY Py Kenitex Corporation 
peeling! ON THIS “NEW ra 2959 E. South Fairfax Ave. 
MAGIC FOR 1 if. 
FOR COMMERCIAL BUILDINGS — Asbestos KENITEX pore eee oe ee 
avoids costly maintenance; keeps new looking! : 


® 

s 

3 La 

KENITEX has been laboratory-tested and used by the - 
a 

* 

















most prominent industrial concerns, as well as applied 
to over 100,000 homes from coast to coast! 


ity _. Zone Stote 
© 1950 Kenitex Corp -_ 
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Nati Fe Dew 


-~* THE SPRING MEETING 
of the National Building Material 
Distributors Association ; 
falo New York tall on 

top-flight 

tive were an important 

ture \iniong the more Whihcant « 
official 


problem 


ments made were two 
roohny naterials manutacturing firm 
Their remarks are quoted amony 
which follow 

john PP 
NBMDA, in his 
highlighted the need me trong, Na 
tional Association of Building Material 
Distributors, emphasizing the fact t 
“In NBMDA we have the tool to 
least attempt t bring to 
distribution in 
further tated 

nt tem u 


iy othe 


credit 


t etherent 


Melvin H. Baker, Chairman of 
the Board, National Gypsum Com 
pany, in his talk, “We Must Sell” 
stated, “We will, during the next 
few years, have ample buying 
power to consume everything we 
produce. However, to put this buy- 
ing power to work, business will 
have to roll up its sleeves and 
start selling. The extent to which 
we can maintain high production 
and employment, the extent to 
which we can advance our stand- 
ards of living, depends on the ef- 
fectiveness of our sales efforts. 

“Here, then, are the three essen- 
tial elements—the producer, the 
product, and the distributor. No 
sales program can be _ effective 
without full consideration of each. 
This, of course, presupposes the 
product has value and serves a use- 
ful purpose for the consumer. 
Welding these three elements into 
a strong business is the job of 
salesmanship.” 


va inn} ey eyo 
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Now! Here’s a re-roofing shingle that 
opens up new profit opportunities... 


New CELOTEX Standard 


STA- LOCK Asphalt Shingles 


W. ind-Safe! Weatherproof! Low Cost! 


New from Celotex, a rugged re- sive Celotex Triple-Sealed Process! 
r fino shing!l ) d TO- . 
rooting shingle that provides pro And, new Celotex Standard Sta- 


tection from wind damage PLUS Lock Shingles have a unique pat 


ee US smart desior 
resistance PLUS smart design tern that sets any house apart from 


' 7ea” 
Color Harmonized the ordinary, appeals instantly to 


S long, trouble-free homeowners They if Color 
at a cost so thrifty Harmonized” to blend or contrast 
customers where you with sidewalls and yet harmonize 
vever had prospects before! with sky, foliage and other build 

New Celotex Standard Sta-Lock ings. Choice of handsome solid 
Asphalt Shingles interlock secure- colors and beautiful blends 

See how 

they hold together 
even without nails 


into a virtually one-piece root Ask your Celotex representative 
that's safe even in a gale. No loose for the tull story of new Celotex 
ln acs Bel in! ' Star dS P 
blow up! Each shingle is Standard Sta-Lock Asphalt Shin This picture given 0 eonsine 
at eight separate points gles! (NOTE: In the Pacific Coast ing demonstration of how 
to stay put! Extra weather protec- area, they are marketed under the the exclusive Celotex self 
tion, extra years of trouble-fre« name of Celotex E/ Rey Standard locking design guords 
' ; against wind damage. When 
service are built in by the exclu Sta-Lock Asphalt Shingles.) held upside down, note how 
these seven Celotex Stand 
To close more roofing sales, faster... feature genuine ard Sto-Lock Shingles hold 
: 3 together even without nails 


Center shingle shows the un 
E | O | E usual, attractive, character 
istic pattern 
REG. U.S. PAT. OFF. 


TRIPLE-SEALED ASPHALT SHINGLES 


THE CELOTEX CORPORATION, 120 S. LA SALLE STREET, CHICAGO 3, ILLINOIS 


ayive 








AMERICAN ROOFER 


Residence roofed with “Century” +30 Surf Green asbestos-cement shingles. 


BOOST YOUR BUSINESS WITH 
\l v 


ASBESTOS-CEMENT ROOFING SHINGLES 


“Century” shingles have all the featur our prospec olo with various surface textures and butt lines 


re looking for lurability, beauty d ece 
; aie s* wi ee . ; lor the important question olf economy 


estos-cement shingles are real/y economical 
As far as durability woes. these ashbest y ( shing a eally a 


need rotective paint, because 
ire almost stone-like in their permane P | 


virtually no maintenance, because they 
sun, rain, vermin, and insects. ‘Temper 


wont harm them. They won't burt 
its i will like “Century” shingles, too. They 
\s for beauty —well, you have only to see these a wciVe Ip « and quickly. Ask your K&M distributor 
shingles gracing a fine home to a recia | hor { ho the complet line of “Centurv’’ asbestos- 
| 


owners find “Century” shingles appea . nake ement roof shingles, or write directly to us for 


them in several ditlerent stvles, and 


AMERICA’S FIRST MAKER OF ASBESTOS-CEMENT SHINGLES 


KEASBEY & MATTISON 
COMPANY * AMBLER e PENNSYLVANIA 
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A Firm Manager Tells His Own Story! 


How ’‘Pouring it on*‘*‘ the sales 


crew achieved a selling record 


The article which appears on this page 
is one of the best ever written by a 
manager actually working in the field. 
Robert L. Schmalzried, General Man- 
ager of Hoosier Home Improvement 
Company, displays that keen intelligence 
and dynamic enthusiasm which mag- 
netizes attention and wins friends even 
in his writing. In the letter he enclosed 
with the article there appears the fol- 
lowing comment: 

... 1 do sincerely believe that if 
America is to stay strong and 
grow bigger, that hard work—in- 
telligent work—and new methods 
must be used by the salesmen and 
selling groups of this Country. 

There are no factories that would 
ever close down, and no business 
depressions would ever exist, if all 
selling organizations were trained 
and stimulated such as the group 
I am now privileged to be with. | 
think that this story is very im- 
portant to those who “sit and wait” 
for business to come in. I think 
there are a great many roofing and 
siding dealers, guilty of sitting and 
waiting. I trust, that by calling to 
their attention that it can be done, 
and, actually, is being done, some 
of them will wake up and initiate 
selling programs. 


[ IX | ya hot tip ror those ot 
vho tav bv the hot t 


0 STOVE On 
those wintery day (set out and start 
It pavs off in 
Just to 


| l prove it 
Hoosier Home Improve 


ment ic., In Elwood, Indiana, 


, ol'e if SIO squares of in 








By ROBERT L. SCHMALZRIED 
General Manager 
Hoosier Home Improvement 
Co., Ine. 
Elwood, Indiana 








short five-day 
15 to 19, 1952 


sulating siding in on 


span-——trom December 
this five-day 
sales figure totalled between 35,000 


and 40.000 


lranslated into dollar S, 


dollars. [lowever, as in 








ON OUR COVER 








That siding applicators may be miss- 
ing a good bet in not going after hotels, 
fraternal organizations community and 
commercial buildings, is demonstrated in 
our Cover-Of-The-Month photo. The in- 
set photo shows the stucco building of a 
leading Elk’s club in one of the southern 
states. With the application of Brixite’s 
Ribbonstone Insulated Siding, an other- 
wise drab-looking structure was com- 
pletely modernized in appearance, and 
as the large photograph shows, a strik- 
ingly beautiful building resulted. 

Of importance to the applicator is the 
fact that the siding was applied directly 
over the stucco. The Brixite company 
states that their sidings have been used 
on hundreds of commercial and commun- 
ity buildings, many being of the stucco 
type. The largest siding job in the world, 
the former U.S. Naval Training Station 
at Sampson, N. Y., was a Brixite siding 
job. 


inv successtul sales achievement, there 
Was an intensive amount of planning 
and effort put behind this outstanding 
Widmeyer, 


Hoosier Home, and his 


achievement by WKenny 
l’resident of 
key men 


lo begin with, Mr. Widmeyer had 
a well-trained and seasoned group of 
nineteen men to work with. This group 
of salesmen had as their nucleus, Mr. 
Widmeyer, plus three sales managers, 
who started with Widmeyer back in 
1947, 


ment Co., 


when Hoosier Home Improve 
conceived Workin ly 
start of four individ 


uals in 1947, Hoosier Home built and 


Was 
from this basi 


trained the remaining men and welded 


them into the sales force that is now 
known as the largest producing siding 
Indiana 

karly in) November, 


learned that 


company ae 
1952, Wid 
meyer fom Downey, the 


Bird Ww 


had a 


Sons factory representative, 


chance of becoming the 
and No ] 
Downey was a 


| Lome 


he Ip him aC hieve the honor 


rin vl 


leadet man in his district 


Since welcome sale 


man at Hoosier they decided to 


Plans were 
Downey the high 


laid to assure ‘Tom 


spot on his ¢ ompany’ honor roll, and 
sales 


a whopper ol oa 
started The re Its 


contest Was 


them 
n Page 22) 


speak tor 


( nithiued 











Lah dh hate so 


+ eh 


$4 obese used 
aberebeeets 
ad eel 


wes? 
+ reer eet 




















ll 


Many promotional aids offered 
to contractors by manufacturers 


N ANY i roohieg and siding col 
tractor would not be able to ad 
vertise at all and a larger number would 
find their programs considerably cur 
tailed were it not 


supplied by rooting and siding manu 


for the “dealer aids” 
facturers. These “dealer aids” are the 
back-bone of the modern contractor’s 
advertising and promotional program, 
provi ling, as they do, everything trom 
complete newspaper advertising copy 
to trademarked roofers’ aprons 

varied and complete 
assortment is included in the dealers’ 
advertising catalog put out by the Bar 
rett Division, Allied Chemical & Dve 
Corporation in 1952, and supplemented 
in 1953. This 127 page book and its 
Supplement ot yx rhaps another 30 
pages offers everything that enterpris 
ing experts in conjunction with appli 
cators and dealers, could think up in 
the way of advertising and promotional 
support. Subsidiary to the main pur 
pose of placing the contractor’s name 
before the public, and advertising the 


brand names he sells, is that the “deale1 





This Bib-type apron is one of several 
varieties offered by one major manufac- 
turer. These aprons are manufactured of 
fine quality white duck with imprinting 
as shown. They cost the dealer only a 
fraction of their value. 


ids” offer an inexpensive way to ob 
tain fine office supplies, window dis 
plavs, and crews umtorms 

Included in the Barrett catalog are 
such items as business cards, lettes 
pencils, 


heads, envelopes, prospect 


cards and roof incline tinders. All of 


these have intrinsic value to the cor 


tractor 

Certainly not less important is the 
provision of numerous quite expensive 
sample display kits, three-dimensional 
view finders, photos, and kits, model 
demonstrators, and of course, booklets 
photographs, and advertising pamph 
lets 

\ third type of dealer support oi 
fered in this catalog includes “‘give 
away” items. These consist of such in 
expensive items as pencils, blotters and 
match books 

Special items include a “heat resis 
tance demonstrator” which shows how 
a house that 1s insulated with rock wool 


resists temperature changes much more 


| 
| 
oc} 
w 
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2 2 
4: < 
z% z 
sg 
‘ > 
4 o 
> 





Few give-away items can match, for all 
around usefulness and acceptance, wood 
cased pencils. With imprinting they are 
splendid good-will builders. Two types 
are illustrated. 


tog? iphs and data on these pag ivtesy, th 


effectively than one that is not, and 
complete crew ounitorms for men who 
install rock wool insulation. Stull an 
other item is the profit-making certifi 
cate hook used to help sales of rock 
wool insulation. The little book of cou 
pons is issued to the property owner 
by the applicator when the job is com 
pleted. The property owner fills out 
the attached ten coupons, giving names 
of prospects and sends them to the ap 
plicator for redemption at $5.00 each 


when the applicator sells these pro 


pee ts 


(Continued on Page 34) 
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Snappy, clean uniforms are offered to 
insulation applicators as an excellent 
walking advertisement for the dealer and 
the brand name of manufacturers. Be- 
sides, they are, intrinsically, a good 
value. 


Jarrett Division, Allied Chemical and Dye Co 





NEW ROADS IN BUILT-UP ROOFING: 


BLISTERS 


What causes them and 
how they can be licked 





Although it is over a year since the 1952 NERSICA Built-Up Roofing coming them. \What we are doing today 
Forum was held, and, as a matter of fact, the 1953 Forum has already 
come and gone, certain remarks that were made at the former meeting 
are regarded as of such vital importance to the industry that they 
require magazine publication, even at this late date. American Roofer & 
Siding Contractor feels that way about the remarks on blisters which 
follow. Most of these remarks are taken from the discussion led by 
Mr. Ted Lyons, Commodity Manager, Built-Up Roofing, Johns-Manville is 
- : Rong <gel & ; Hlow do these blisters form in a 
Corp., with additional comments by Mr. Tyler Rogers, Technical Direc- a > Usual att tis 
tor, Owens-Corning Fiberglas Corp. Mint-Up Foor any, 5 Cee Be s0 
called skip mopping. That is where you 


is more or less showing some of the 
things that will happen to a built-up 
root 


How Blisters Form 


have dry felt to dry felt, due to care 


lessness of a workman. It may be late 


()* a a ee Se tine what nature does ou in the afternoon. You don’t know how 


sure that everyone im this room late that rooter was out the night be 


has his own individual ideas. It is a fore. He may have gotten a little tired 


get solid cement be 


subject that has had a lot of study, a Mavbe vou don’t 
lot of research work done. Our own tween your plies of felt and therefore 


company everal years ago went vou have felt touching felt, and where 


throughout the country and actually you don’t have asphalt and where vou 
cut blisters out of roofs and brought have felt touching felt naturally vou 
them back into research to test then 





\t that time, there was a lot of mi 


information that blisters were tormed 


Iy gases given off by pitch or asphalt, 2 @Stimonial Dinner Given To 
but of all the blisters that we brought Company Exec On 20th Anniversary 


into our research lab and tested, 


wasn't anvthing but air and mozrsture b a NET a") hee . oo 
aa those blisters ; 
\t that tine, we built a machine to : ¥ ' ee : 
trv to grow blisters, and that machi a 
was ten teet (purare We ec 


kind of deck we wanted 


concrete, I, pre 


it might be. We h 
perature sand humidity 


we could put wl 


het] ‘ 

pad enoregn ; , ae , In recognition of his 20 years of service to the company, Executives of The Aeroil 
ld, ; ' Products Company, Inc., tendered a testimonial dinner to Joseph M. Imfeld, Assistant 
be. In other words, san enlat lreasurer and Director of Purchase. Shown at the dinner in Paramus, N. J. are, 
weatherometet im) sure vou know lL. to r.: Charles Coggiola, Emil Truemper, Richard W alter, John Foley, Paul Wollner, 
“ Irwin Abrams, Treasurer, Mr. Imfeld, Joseph Halperin, General Manager, Arthur 
a weather - S 4. Lridwell of Turco Products, Robert Freimuth, Joseph A. Lynch, Advertising and 
ck used in re ‘ otrvt | loy Sales Promotional Manager and Mr. Thomas Vague. 


dav, heat, 


whiat 








In the experiment shown in the picture at the right, a 
film of rubber has been placed over a bare spot in a roof 
presumed to have entrapped air in order to try to 


celerate blister growth to demonstrate 


ck, and you 


that root 
over trom 
necessarily 
decl 
that 

the 


contour 


Toot 
vou have little por kets 


cause future blisters and 


blisters 
Sometimes you have moisture on the 


It. You 


today, 


may put down a hast 


sneect and vou come back tomor 


row ol he neXt dav, al vl navbe you 


have had ] nstory mavbe vou have 
had a he 


two or thi phi t telt 


you put your} 


on top ot il 


and you don't get a perfect bond there 


You get som port hat 
\gain, 


tween those plies It, and there 


are 
entrapped in be 
vou go 


AN have 


probably Many others lj 


What Happens 


Vow, Ve ire 


conditions and 
he demonstrated. 


how air will ex- 


bare sp. ma root or an 


1 


where have entrapped 


is, the a hat is contamed 


» the airtight box im showmeg you 


top of it. \ have 


merely ry to 


er the 


put a film 


rubber accelerate 


blister growth to show vou how 


will ex] 


pand. (See Iustration. ) 


vrows, vou will tind 
dial 


have formed. thre 


will go 


trv to show vou, D\ 


putting ertain at Momture 


ount of 


in there, the different conditions and 


ditferent pressures vou will get 


Sun’s Heat Expands Air 


When 


Ol a 


you vet < trap} 
rool, 


hat expands that ind in ¢ 


a certain pre 


pand. If the blister grows, the arm in the test dial will go 
down; and after the blister has been formed, the different 
the 


different pressures which result can 


with it, and as 


evele, the 


momture 
that 


ring in you 


vo through next day 


vou have an additional volume ot an 


in there and the evcle continues 


Cycle of Blister Growth 


We 


roots to 


had imstruments im blisters 
find out 


and, 


} 
Have 


on what pressures 


were set up, strange as it may 


seem, vou never get too much pressure 


because the pressure reaches the point 


where it exceeds the adhesive strength 
of vour asphalt, and that is when your 
blister YTrOWS You kee Pp gome through 
that evele day in and day out, and each 
little 


vou have 


day it gets a larger, and | am 


sure that all at some time o1 
other cut into a blister or plies of felt 
look at it, 
asphalt on both sides of the 


, Well, 


loose and you and you 


felt 
] 


Mi VOU say 


stich 


why didn't that 


etlect 


your pitch or asphalt which tells 


Phen you Ct this beac \ on 


Vou 
at one time those felt 


two were 


but vhere im there 
find al 


en deck, if it 1s im 


cplaie you 


void, whether it is an 


un 


| 
your base shee t, 


between the ples, and as time 


sure Inereases, it 

exceed thre 
yout! asphalt, and it 
over a period of time 
Ving to do here, 

ct as the sun, 1s 
matter of minmiute 
un months and vears 
we are trving 
this particular 


n Page 24) 





The good salesman 
has to expect objections 
---and smoke them out 


Sales Manaq } 
out why 


money 


Vike 
prospect s 
in the bank for qood 
this 


VecGurk point 
objections are 
salesmen 


Sec ond artu le i 


Series. 


ALES Mike MeGaurk w: 
at his desk figuring out the month’ 
total date 


\lanaget 


walked in 
desk to 


sales to when | 


and slid an order across the 


him. 
* "Bout time,” he grunted and added 
my three-sixty-two to his total betore 
looking up and asking, “How many 
demonstrations you make last mght 

“Two,” I said 

“Where's 

“Mike, it’s the darndest thing. On 
my first stop the fellow and his wit 
Phey didn't 
Didn't have 
Yet when | Was 
didn't And | 
couldn't make them. On the other hand, 
at my call | had a 
round threw objections at me 
| thought | didn’t have 


the other order?” 


were as nice as could be 
argue about anything any 
objections, it seemed 
they 


all done, buy 


real go 


~ 


second 
Fellow 
right and left 
a chance. But that’s where | got the 
order.” 

“Sure 


Mike nodded and 


leaned his better than 200 pounds for 


you did,” 
ward on the desk at me, “The guy that 
was objecting wanted you to sell him 
Ile just wanted a nice tight out of it 
wanted to be that 
that 


other 


and he sure you 


could show him 


That 


vour deal was a 


good one tellow was as 
nice as pre because he knew he wasn tf 


\nd \y 


fr 


to buy. ou didn’t chang 


going 
either 
Mike,” | 


a question of winning a lot oft 


his mind, 


“But said, “is selling just 


ments 
Not 
8 freckled lace 


to that of hi 


“No arguments, son! 


ments!” Mike’ 
toa shade close 
*Salesmen 


cropped hair 





By BILL SHEPPARD 
Special to American Roofer 
& Siding Contractor 








] 


‘ities 
| leaned 
and got 
I knew would bx 
“Look,” he 
fist on his 


said and pounded 


“(hrectiu 


hand 


1 uch a part ot selling is 


AMERICAN ROOFER 


tennis. The fancy Dan who plays ten- 
nis expects the net to be there and he 


plays accordingly. A salesman 


you, if 
[ can be so bold as to call you that 
wants objections. He tries to smoke 
them out because he wants the tip-off 
on what's keeping the sale from com 
ing through. When Mr. Prospect starts 
objecting, Mr. Salesman starts work- 
ing. But he doesn’t argue. He doesn’t 
ict like the objection is silly, even if 
it is. And you can bet he doesn’t ignore 
Mike sat on the corner of his desk 
and continued in a quiet but very 
earnest tone. “Let's look at objections 
Ile can only have about six types. One, 
he doesn’t need it. 


have 


Two, he doesn’t 
the money. Three, your price is 
too high. Four, he doesn’t want vour 
live, he doesn’t have confi 
dence in your company 


thing’s all right but he 


material, 
\nd six, every- 

doesn’t want 
It nom. 


“Son, does anything in that list slow 
vou up? Haven't vou got the answers 


(Continued on Page 27) 





Covering The World... 








Alne BULBOUS DOME OF THE 
TAS MAHAL OF INDIA IS 
58 FEET IN DIAMETER AND 
ITS UPPERMOST -TiP_1S DECORATED 
WITH i a hee 
PND Géms VALUED AT. MOR 
AEN $25 000, OOO! 
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Is a store-front essential? 


Yes, says this 





By ALBERT S. KESHEN 
Special to American Roofer 
& Siding Contractor 





N attractive downtown store loca 
4 Ation plus an unconditional guaran 
tee of at least a year on all jobs are 
the chief merchandising aides which 
have enabled Wertz & Co., 614 French 
Street, Wilmington, Del., to maintain 
steady 
1923 

William R. 
that 
fronting 


volume since its inception in 


Wertz, owner, believes 
his showroom and office 
the 
would have been out of business long 


This 


bac k 


without 


one of main streets he 


was plainly evident some 


ago. 


years when he abandoned his 
store to consolidate all activities in the 
warehouse on a side Sales im 
fell off 


out of 


street. 
mediately as people thought 


he was business. It was only 
relocated in an 


centrally located spot than before that 


when he even more 
he was able to pick up orders again. 
“The store, with its two outside win- 
dows which are always filled with dis- 
of rolled our best 
explains Mr. Wertz. “It 


that we 


roofing is 
advertiser,” 
shows people 
and in the 


are here to stay 


roohng line you need some 


+} } ? + 1 
thing substantial, 
! 


has had 


as much of the pub- 


ic unsatisfactory relations 


with roofers who have their offices in 
their hats and are hard to find when 


vou want them. 
‘Ve ple 


and be certain of getting the right kind 


would rather pay us more 


of job. Then, too, we have a young 
office to handle 
the street 


phone calls, all of which 


lady constantly in the 


inquirers who come in oft 


and answet! 
good business relations. 


phone 


| in our war©re- 


an get us In a 
firm stands 


ilso another 


Mr. Wertz’s 
downtown store 
front in Wilming- 
ton may seem to 
be a bit old fash- 
ioned, but it per- 
forms the essen- 
tial of bringing 
in that extra 
needed business. 


important factor in establishing a rep 
Wertz 


a practice to always add 10% on to 


utation for integrity. makes it 
the original estimate to provide for 


any repeat calls or adjustments that 


may come later. Although every order 
is filled so that it is completely satis 
factory, nevertheless no matter how 
there 1s 
callbacks. 


Since no charge can ordinarily be made 


careful an applicator can be, 
always a certain amount of 
for this service without incurring ill 
the 10% the 
takes care of this contingency. 

Wertz has mad 


wil, extra in estimate 


adjustments for all 
result of this 
Defective spouts 


by 


types of situations as a 


company warranty 


and gutters or damage caused 


strong winds are, of course, common 


he Was 
floor 


could be 


place. But on one occasion 
the house 
no leak 


roof. ‘| he 


stumped when was 
completely wet, vet 
trouble 


the 


detected in the was 


finally located to damage in wall 


partition and here again the roofer 
1 
] 


made the customer happy by taking 


the plaster apart and then re pairing if 


lhe firm handles all yvpes of root 


contractor 


ng tor 
tial finding 
most profitable. It 


residen 
the 
worked 


both commercial and 
flat 


even 


accounts, roots 
has 
on industrial chimneys, repairing stacks 
a couple hundred feet in the air. Al 
though orders for siding are accepted 
as an accommodation, these jobs are 
farmed out. 


In his sales approach, Wertz be 
lieves in acquainting the customer with 
all of the facts, showing him all avail 
able samples, answering questions 
readily and giving advice, BUT MAK 
ING NO RECOMMENDATIONS 
“We don’t tell them what to buy,” ex 
plains Mr. Wertz, 
have the customer make his 
That there 


plaints later that you told them what 


“and would rather 


own de 
Cision. Way are no com 
to get and it didn’t work out the 


they 


way 
wanted.” 


oroll: 


samples of 


Since heating is a natural 


of the 


iry 
rooting business 
heaters in all ¢ and 


floor \ 


| 
caning 


ategories, oil, gas 


coal are carried on the sales 
4 | 


also offered in « and 


(Continued 


m Page 33) 
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Sales Training Dominates 
Western NERSICA show 
program, Sept. 21-23, 1953 


These are the experts who will conduct the sales program at the Western 
Conference. L. to R.: Royal A. Roberts, Chairman, Course Planning; Theo- 
dore Hawkins, Roy Jastram, David Revzan, and Delbert Duncan. 


Lithie 1 at 


ALES 


program 


training will dominate the Che sales program is least 


at the 2nd Western Con in producing better trained 


salesman, who will sell 


part in 


ference of roofing and siding contra ionestly with 
tors to be held in San 


month 


Francisco next out resorting to those activities which 


The Conference, boomerang to hurt the entire industry 
the National Established Roofing, 
ng and Insulating Contractors Asso ties of an 
will be held at the St contractors in the West 

Francis Hotel, September 21, 22, and Leading members of the 


23rd, 1953 the S 


Sp TIS red by 


Sid his is the answer to the recent activi 
unscrupulous minority of 
ciation, Im 
faculty ot 
\dmuinistration 


w;wol of Business 


AMERICAN ROOFER 
of the University of California will con 
duct the program. Among those ex 
pected to participate are Edward R 
Hawkins, Ph.D., one time Dean, School 
of Business, John Hopkins University, 
Royal \ 
uate of the School of Business Adninis 
David A 
Revzan, Graduate of the University ot 

Roy W. Jastram, Asso 


Chicago; 
Dean, University of California 


Baltimore ; Roberts, Grad 


tration, Harvard University ; 


and 
ciate 
Highlights of the program include 
\Jonday, September 21st, “Planning 
for Sales and Profits” by 
Hawkins: “Talk Better-Sell More 
Profit Most’: “Only Good \pproaches 
Make Prospects” by Royal A. Roberts 
September 22nd, “Have 
you a Profitless Prosperity 7” by David 
RK. Revzan; “Can You Close’ Pros 
Royal \. Roberts 
Hednesday, September 23rd, “Eth 
Pays Otf—In 
\. Jastram 
exhibitors reported so far as having 


Edward R 


/ it¢ sday, 


pect 2” by 
ics—Honesty Profits” 


by Roy 


taken booths at the Convention include 
Denison Corporation; Emeo Cement 
Jones & Brown, West- 
ern Division; Kirby Industries ; Kool 
Cal., Inc.; Lyf-Alum, In 
Metal Tile Products, Inc. ; Old Quaker 
Paint Co.; Perma-Side Company 

\lso Philip Carey, Inc. ; 
Metals Co.: 
\merica, Ine 
Co 


Products, Inc.: 


vent of 


Reynolds 
Ruberoid Co.: Roliton of 


United States Gypsum 





Low bidding, slow collections 
are chief problems of Ga. roofers 


‘A damaging cycle of low bidding, by intelligently promoting edue: 


especially im commercial work,” and — programs 


slow collections bemy sutteredd by in In addition to 


dividual firms are the two most seriou idding and slow « 


.% Jones 
problems currently ntioned that “some 
roofers, according to W. M 
Mr. Jone 


dent, made 


laciny (seorgi 
Jones, Si 
. Speaking as 1952-'53 Presi 

these pomts in his “Report 


\nnual 


Rooting and Sheet 


of Stewardslip” to the Fourth 
Convention of the 
Metal 
(,eorgia 
Mr Jones had noted that the 


Contractors \ssociation 


pia \ssociation was well 


THOW 
ized and growing but “ oul 


is by no means complete; we must cor 


tinue mn growth in order to remain alive 


and to maimtain the contidence and in 


terest of our members, our Look Kindly 


friends and our industries in general, 
held of 


unlimited: at 


Court service 1s practically 


present we have many 


} 


serious problems that can best be solved 


growing labor troubles; and then final 


lv, we are not showing the profit com 
mensurate with capital employed and 
skills performed.” The problem of “bid 
shopping by the general contractors” 
was also examined by Mr. Jones. 
Keynoting a Sales Clinic at the final 
lay of the four-day RASMCAOG Con 


(Continued on Page 33) 





WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 


Scaffolding Jacks 104 Carbide Tipped blade can by 
\ prit Ivantage a ee me 


ng asbestos cement 
I 


prime i 


which are then 
ipped ’ lurable black lasts im 


ely and is tully guaranteed 


, dl 
12 teet. Simply by 
(S45) ot ired 


t wp and knocked down in Plastie Siding Application 
\ 


minute itraside Industries, Inc., manutacturet 


iding announced recently thre 
f a new application method 
their Vitraside siding. The 
ind-groove method of appli 

cation, as 1 called, eliminates approxi 

portable an nd mately 9) of the exposed nails from. the 
the edges of 5 ide walls of a home being resided with 
e minute |. Sti \ itraside leach V itrasicke panel is grooved 


the CXC 


requires 


: long long horizon ip! ip 
oe 3 tee eS 
] i ae “ Ww! 


Longer Bladed R 
David Levow ha Id 


Modern | 


ead a new ' Ih 
ine 


“gage i downw ird pressure 
Waterproofing Compound ne ae \-a08 ee Predhconteorsel ie, ic babtaeniol talk 


overlap them 

hidden trom 
' +} 
ni 





Safety Manual 


reo 





If further information is desired 
about articles appearing in the 
pages of this magazine send a card 
or a letter to the editorial depart- 
ment. 
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Right spray equipment 


speeded resurfacing job 


e 


> 
¢ 


mm. 


Close-up view of coating operations. Notice that there are no heavy containers for 


material on the scaffold. The empty buckets shown are used 
testing the spray before operation started. 


Beach 
structure, the 


a lidgewater \partment 
and its companion 
Beach 


reputation as 


dgewatet Hotel, enjoy a na 
two of Chi 


lhe 


pleasing pastel shade of their exterior 


tionwic 


most famous buildings 


cayvo s 
coatings places them among the more 
catching structures on the Chicago 


Phe 


\partments was 


cyve 


skvline story of how the coating 


on the recently re 
newed contains information of interest 
to all contractors 

In this case, the 
stand weathering conditions more = sé 
than the Phe 
are situated right on the shore of Lake 


Michigan. The 


and tear from 


coating must Ww ith 


vere average building 


coating suffers weal 


high humidity, strong 


winds and wide fluctuations of cl 


matic conditions 
That's 


“tace a in 


why the Apartments needed 


a new 1952 
of this 


rather rigid specifications with regard 


he application 


“face” or coating, involved 
to quality and speed 
the 


much to 


Sines structures) appearance 


does sO make it a Chicago 
stand-out, a coating of uniform thick 
Vhick-and-thin coat 


ings not only detract from appearance: 


ness 18 essential 


but also wear much too rapidly under 


the weathering conditions mentioned 


above So the first 
method of coating was 
thickness be 

\nd he 
in Which the coating was to be applied 
ited The 


n the tal ind a 


requisite tor 
that a 


iny 
uniform 
obtained 

peed Was Important time 


was lin contract was let late 
deadline 
nsure too much 
cold \lIthoug! 


lroppe ‘a to be low 
nights 


was set to 
avainst unseasonably 
weathet temperatures 
treezing on several 


production was not slowed 
down 
Phe 


ind the surface to be 
200.000 


building is ty stories high 


coated totaled 
Phe 
16 of an 
to be applied in one coating with 
The material 


Sori wh il like 


ibout square teet coat 


ne thickness desired was 3 
inch 


out 


used 1s a 


“avenge 


thick coating gun grace 


For the Edge 


Watetl Beach \partments its color 


( iulking compound 
Was 
i coral and YTAV Col bination 


In seeking the highest-quality coat 
ny application, the 
hed Beach 
sulted both the Arco 
makes the coating 


1. W 
latter 


management of the 


vewatet \partments con 
which 
and the 

Phis 
apphi 
build 


previ 


Company 
material 
Ryan Company, Chicago 


had h indled the 


maintenance of the 


concer 


cation and 


ing’s exterior coating for eight 


Ous years 


for rag storage and for 


urtesy Binks Mia. Ce 


Out of these dicussions came the 
suggestion, “This time, let’s try pump 
ing and spraying the material, rather 


than brushing it on.” 


Choice of Pump 

Mr. J. W. Ryan then called Karl 
()sterstrom, Sales Manager of the 
Pump Division of the Binks Manu 
facturing Company. Mr. Osterstrom 
suggested the use of pumping equip 
ment with a 10-1 pressure ratio. (The 
10:1) pressure that the 
pump boosts pumping pressure up to 


ratio means 
10 times the pressure delivered to the 
pump by the air With 
this pump the material can be pumped 
the 55 


cf mpress¢ ro). 


directly from gal. drum in 
which it is shipped. The pump de 
the material directly 
from the barrel through a 1-inch hos« 
to the spray The spray guns 
recommended by Binks had % x % 


livers coating 


guns. 
orifice nozzles. 

But even after the equipment was 
selected, 
Mr. Ryan’s mind 

1. Would spraying produce a 
more uniform coating than brush- 
ing? 

2. Would spraying be cheaper 


(Continued on Paae 28) 


these questions remained in 
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Sidings for 
green, brown and 


and some good friends 


.dewy green, warm red, rich brown and 


grained texture surface enhances the Flintkote 


Now available in the West in gray, 


red (Narro-Lap) 


Shake design 


Whe teen ylind of deine adi no mote! 


And new striations, that do not pattern on the wall! 


They ll go over big with home-owners. 


o 
- 
= 
£ . 
jn 
¢ 
° 
c 
= 
Ww 


.. With Flintkote’s beautiful new line of insulating siding. 
beautifully 


Oil up your cash register! Send in your order! Perk up your salesmen! 


is made-to-order for contractors as well as their home-owner customers. 
You can offer pastel color freshness that customers have never seen 


Sign on THIS line! You never Aad such value to sell! Stock u 


COLOR-LINE is loaded with new eye-appeal, new huy-appeal, 
Sell these smart-looking Flintkote COLOR-LINE 


2 
for extra insulat 
Get ready to make yourself some extra profits... 
practical advantages you know so well. 


before in insulating sidings 


dignified gray. 
modernization. 


A new, 


Sea Gee Le “tx As GRA, 
ROT raters 


CA Hers SPE SOILS PAINS bona 
mesic ERLE OUAE NTA A 


CLEAR ABET EATS OC Wi 


RICH RSS PEED RY ces 
5 AA Weare BIASES LETHE EL ER AS OETA 
PSE BETO ISNA ADEPT DES FEI LOE 
ERE Se DEVS SLE NIGP IPP NS LA GAREY ovnancrer? ia 


- tet eee = - - ie Pp af a Ny ee ode et . Po 





MP 


1 green... 
Division 
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East, in gray 
Materials 
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COMPANY, 


FLINTKOTE 


30 Rockefeller Plaza 
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Nailing It Down 


(¢ nrhinued row lade 


Martin B. Coffey o Ml lit 

lipany, comy jimented 
aazinyg pre 

ear, in his tall 

He. too, stressed elling”’ 

mont! isa 


Vine ca 


Certain-teed To Build 
Felt Mill In Oklahoma 


Certain-teed 


! 
materia 


Paul | 


dent in charge of Certan 


ing operation The mill's daily product 


dry 


will be about 1 
r will be 


capacity 
Design, layout and en 
the direction of Walter 
pany chiet engine 

Dry telt produced at Pryor 


in the manutacture of asphalt rootn 


iding it Certam-teed plant te Dalla 
Kansa (ity Mo The 


ve us a dry telt source convetnent 


BLE 
Life of HYDE 
ROOFING KNIVES 


Hyde's No. 10 Roofing Knife 
leads a double life 
you double wear because of its 
Made 
Hydex steel, expertly heat treat- 


Prayor mill 
1. 9 


yes, gives 


two-point blade. from 
ed, ground and honed, it pro- 
vides extra toughness and sharp- 
ness. Easy blade release enables 
you to change blades in just 10 
Handle 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


lasting satisfaction. 


HYD 


seconds! and blade 


MANUFACTURING CO. 
SOUTHBRIDGE, MASS... U. S. A. 


MDA ol 


manulactur 


nde! 
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Capers Joins 
Chase Bag 


AMERICAN ROOFER 
Jack Rivers Named Sales 
Promotion Mgr., J. & B. 


a vers has recently been “4% inte 


\ nager o! ones & Brow 
will +t, st} 


JACK RIVERS 


With 


Rivers 1s 


29 years of sales experience, \r 
familiar 
improvement dealer problems and promotions 

Before je & Brown, Mr. Rivers 
other com 
and during 
Metal 


thoroughly with home 
nning Jones 
ciated with several 
panies in the siding industry 
World War II, he was with the U.S 

ol Company 

Born in Texas, Mr 
\lilwaukee, Wisconsin 


had been asm 


Rivers now lives i 


@ WEATHERPROOFING 
@ WATERPROOFING 
@ INSULATING 
for matching and blending all colors and 
pastels of new asbestos and insulating sidings! 




















USE PARALASTIC ON 
YOUR NEXT JOB! 
SOLD BY LEADING JOBBERS! 





*Reg. U.S. Pat. Off. 





IT ISN'T INSULATED UNLESS IT'S CAULKED 


PARALASTIC PRODUCTS CO. 


INC. 


122 BAST 42n46 ST., MEW YORK 17, N.Y. 
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Short Cuts 
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Framing Roof Extension 
Over The Garage Door WL 


When garages are built with onlv a 


cold 





» 
heat 
few inches of root projecting there ts 


very little protection from weather and ROOFING 


sun or the iverhead varage door on 


we | aig ENEMIES 





vibration 





expansion 











4 ™ 
D7 a t eae M4 
* ee contraction 
— . 4 
‘5 + Ty S | 
tr . ~_ : a . 
Hike ee settling 





[i corsye voor, ||| CHASE 








Rafters on the front may be ex 
tended, as shown, at little extra cost 
even after the garage has been com 


pleted. Of course it is simpler to do 


ERVITEX 


at the time the building is put up To solve your roofing problems 


M. |.von, Detroit, Mich 














caused by these enemies, use 
Practical Biualder ' 











Chase IMPERVITEX—the high tensile strength iy 








Gutter Cleaning In Winter Weather 
Simplified by Using Ice and Rope 


waterproof membrane, 


Cleaning gutters when they are dry 
is a dusty and dirty job that can be 


handled better in the winter after freez 





§, 
ing weather has set in. Plug the down y 
spout opening and pour water into the 2 
| | I x 
a ee eS . 5 ft. the end GENERAL SALES OFFICES: 309 W. JACKSON BLVD., CHICAGO 6, ILL. 7 
gutter, placing in it every of le ends 30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 
of short lengths OL rope to act as 
— | | . CHASE BAG COMPANY 
Iter the water Nas trozen, apply a 309 West Jackson Blvd. ; » ‘ 
Patents Senge” ' send coupon for 
heat lamp or blowtor« to the unde Chicago 6, Ilinois 
side of the gutter until the ice 1 Please send me a SAMPLE and details a sample of 
loosened be careful wit! thy torch of Chase IMPERVITEX. 
if tl utter is painted. Pull +] IMPERVITEX 
it the vutte S painted ull on the NAME a 
rope handles to lift h 1K re 24 ibs 
vege Sees to EN ee ee ee — and details 
gutter. With it will come the dirt and a ~~ — 
leaves that have accumulated hed CITY _ 7 __ STATE____ ate 
Packe Chi igo 


Popular Mechanics 











WEATHERING GREEN 


VERMONT'S MOST POPULAR 


ROOFING SLATE 


= mee hy 
‘ 








Ricsstennteliads } 


Lowest in price—tongest lasting. Commer- 
cially known as “Sea Green,” Weathering 
Green is grayish green when first quarried 
After exposure to the elements portions will 
gradually change to buffs or tans, giving 
variety and interest to the roof. This change 
in no way affects durability of the slate 
Roofs of Weathering Green have been on a 
hundred years. Vermont's Best Value. 


Quarried in smooth and rough texture and 
in 3/16" to 1” thicknesses, lengths 24” to 
10", by random widths. Order in any one 
size and thickness 





Before You Place Your Vermont Slate 
Order, Check Prices With Us: 











Folder, FREE, On Request 
EVERGREEN SLATE COMPANY, INC. 


GRANVILLE, N. Y. 


Since 1916, quarriers of Vermont 
Roofing Slate in all colors. 
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selves, and particularly gratifying was 


the last week of the contest when 890 
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selling was 
lays, he decided 
good to 


vrite $700,000 


to find out what specialty 
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all about 
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him, and proceeded to 


In a few 


Insurance sounded 
Insurance in a 
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worth of Life nine- 


*“ old 
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old 
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turkey,’ or by the anvass 


Insurance selling did not move fast 


enough for this young man though, so 


he decided to try roofing and siding 


with a few bucks in his pocket, 


othice 


an 


girl, and a $25 per month ware 


house 


Inowledge of sales principles gained 
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through life insurance selling, plus an 
unlimited supply of energy and will- 
ingness to work could not be denied. 
It was apparent from the start, that 
Kenny was going to be a ‘Fly by 
Night’ outfit. Gradually, he hired new 
four after the 
first year, seven the second year, nine 
the third and each 
salesman was trained thoroughly be 


salesmen; there were 


year, efc., new 
fore being allowed to close a sale. In 
fact, must 


through a one-year canvassing 


any new salesman go 
period 
before he is allowed to work as a full 
fledged sales closer. 

Day after day, month after month, 
vear after year, this sales crew was 
saturated with new sales ideas, differ 
ent sales techniques, and various sales 
helps that became available. In fact, 
the most important time in the life of 
Hoosier Home is still every Monday 
morning from 8 to 10, when the weekly 
break fast held. Here again, 
these basic fundamentals and new 
ideas of Widmeyer’s are given to his 
management group. Sales- 


is 


sales 


sales and 





1953 


ROOFING, SIDING 
& BUILDING SPECIALTIES 


Don't Miss These Important 
Articles in this Edition— 


% COMPLETE SECTIONS ON BUILT UP ROOFING, SIDING, 
STEEP ROOFING, METAL ROOFING, WATERPROOFING, 
ETC., INCLUDING THE LATEST APPLICATION TECH- 


(8th) Edition of 


MANUAL 





NIQUES. $3.00 PER COPY. 





Whether it's brick, stucco, asbestos-cement 
siding, shingles, metal or wood one of 
the 26 permanent colors of CALBAR 
Caulking Compound will match or harmo- 
nize perfectly! Non-hardening, non-staining 
CALBAR is easier and faster to use . . com- 
plies with Federal and ACPA specifications. 





American Roofer & Siding Contractor 
425 - 4th Ave., New York 16, N. Y. 


copies of the 1953 MANUAL. 


Please send me .... 
write for details and prices 


CALBAR PAINT & VARNISH CO. 

Manufacturers of Technical Products an 

2612-26 N. Martha St.* Phila. 25, Pa. SWEETS 
ee. 
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men are not allowed to become stale 
or lackadaisical; enthusiasm 1s_ re- 
kindled, and great benefits are har- 
vested from this two-hour weekly ses- 
sion 

Of course, a trained sales crew 1s not 
enough on which to build a sound 
business. Many other factors must 


complement such an organization. One 


ot these factors most apparent in 
Hoosier Homes’ growth is Widmeyer’s 
insistence on the customer getting a 
fair and honest deal. A high-quality 
product, with an absolute guarantee of 
satisfaction is paramount, and each 
and every customer has the history of 
Hoosier Home’s fair dealing to assure 
them of this satisfaction 

Besides the selling and applicating 
of the finest materials available, Wid 
mever goes a stép farther in the actual 
application of these many roofing and 
siding jobs. Approximately 60 appli 
cators are kept busy the year round, 
plus two foremen and a General Man- 
ager, who spend most of their time 
supervising the various crews out on 
the job. 


Nothing Left To Chance 


Here, too, nothing is left to chance, 
and even the oldest and wisest work- 
men are given constant supervision to 
assure maximum efficiency in con- 
struction of a job. Managers. tore- 
men, and even Widmeyer himself, 
take periodic trips to his suppliers’ 
factories to learn the newest and best 
methods 

Collection men and Credit managers 
are constantly being briefed, and in 
short, everyone, from the President on 
down to the janitor, must be on his 
toes, or he doesn’t belong in this outfit 

Where does all this time come from ? 
How can a man build an organization 
of over 90 employees and keep them 
all on the ball? The answer 1s very 
simple—hard intelligent work, coupled 
with a spirit of loyalty and fairness, 
for Kenny Widmeyer has that loyalty 
toward his group, and, in turn, 1s 
complemented with a great sense of 
loyalty from his employees. Several 
kev men, both in the sales organization 
and management group have come up 
the hard way with Hoosier Home and 
their loyalty and devotion to the job 
at hand, has unquestionably aided this 


ven the newest empl yvees seem to 











Eigh 


brings you 


GIANT 


TRIANGLE VENTILATORS 










Giant Ventilator 
for Low- Pitch 
Roofs (5-12 Pitch) 











merce} 


*3 Sizes * Low Cost 
* Rigid Construction 





Leigh Giant Ventilators are real news! Now you can get a giant 
ventilator completely assembled, priced far below any handmade venti- 
lator. Three sizes for any job. Louvers and frames especially designed 
for strength and rigidity require no cutting or fitting. Simple to install. 
For freedom from shipping damage, two larger sizes are shipped in 
two halves that snap together easily without requiring tools of any 
kind. Aluminum or double-protected steel, screened in back. Packed 
two ventilators per carton. 


SIZES: Ventilator 47” in length has 84 sq. in. free area 
Ventilator 69” in length has 187 sq. in. free area 
Ventilator 90” in length has 344 sq. in. free area 


Leigh is the Complete Ventilator Line 


No matter what your ventilator 


requirements — Leigh makes 
it! Attic, roof, foundation, ad- 

No. 400 Attic . P ‘ 
Ventilator justable triangle ventilators 





thru-the-wall models, brick and 
cement block ventilators. Order 


———o,, 
re 


3s 2 from the complete line to save 
3 : ' 
time and money! 
Send today for the colorful 
No. 500 Roof camel, 


Leigh Catalog — it’s FREE! 


Ventilator 


M Foundation 
Ventilator 





LEIGH BUILDING PRODUCTS DIVISION 


Air Control Products, Inc. — Dept. R Coopersville, Mich. 





The Handy Hoist 


turns your 
LADDERS 
into 
HOISTS 
easily, 
safely, 
efficiently. 


Geo 


z Designed 
for 
ONE-MAN 
operation 


CHD 


Designed 
for easy 
storage 
in truck 
or car. 





For Details Write 


Frank P. Frey & Co. 


2634 W. Madison Street 
Chicago 12, Ilinois 








ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


(AS illustrated) 


Roofing MOPS 


Complete with handles) 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Propucts Co. 


MEMPHIS, TENN. 


Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 


Dial 


the spirit of 


I 
' 
ind literally 


, , 
thie iob done 


you 


rubber me 
pomt where 


a built-up root 


Moves 
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Building Insulation, by Paul D. Close, BS. 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the uimost in service 
t priced at $4 

In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work, by William Nuebecker 
360 Pages, 430 illustrations, $3.25. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain- 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’s problems, 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit- 
tings 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $25.00 for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin 
gles, built-up roofing and waterproofing 


Skylight and Room Tables, by H. Collier Smith. 
134 Pages. $1.50. This is a time-saving refer 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man 


How to Estimate for the Building Trades, by 
Townsend-Dalzell-McKinney. $5.50. 633 pages 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
tials and labor, plus the actual practices of the 
various trades in handling construction details. 
For the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable 


Cash only—List the books you want, attach to 
check for the proper amount, and mail to... 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 
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You will want this.. 


ROOF DRAINAGE SIZING DATA 


for proper sizing of drains and leaders 


INSTALLATION DIAGRAMS 

typical installations of roof drains in Cellular 
Steel, Pre-Cast Slabs, 
Wood Deck, Poured Insulating Slab and many 


Reinforced Concrete, 


other types of roof construction 


FEATURE PAGES 


on basic types of roof drains 


ILLUSTRATIONS and CROSS SECTION DRAWINGS 


show design, 


ucts. 


application and roughing-in 


will 
measurements. 


VISUAL FLOW 


basic drain shown with all variations makes 


and 


needs 


selection simple 


JOSAM MANUFACTURING COMPANY 


General Offices and Manufacturing Division 
MICHIGAN CITY, IND 


Representatives in Principal Cities Se 


West Coast Distributor 
JOSAM PACIFIC CO. 
San Francisco, Cal 


By 
General Office and Manufacturing Div 


Canadian Manufacturer 
JOSAM CANADA LIMITED 


Toronto, Ontario 


City 


ee 


@ Here, at last, 


standard for years to come. 


Wholesaler 


hula 


ROOF DRAINAGE 


is the first complete catalog 


ever devoted exclusively to roof drainage prod 


It is the AUTHORITY . . . it will be the 
In this catalog you 
easily and quickly LOCATE COMPARE 
SELECT those products which meet your 


To get your copy of this extremely 


helpful catalog, fill out coupon below 


JOSAM MANUFACTURING CO. 


Dept 


AM, Michigan City, Indiana 


nd free copy ROOF DRAIN CATALOG “RK” 


Firm 


Zone 


Contractor 


PL ee 


CONTRACTORS EVERYWHERE BENEFIT 


AMERICAN ROOFER & 
Siding Contractor 


425 Fourth Avenue, New York 16, N. Y. 


Please enter my subscription to AMERICAN 
ROOFER & Siding Contractor, at $3.00 for 
one year. Bill me for this amount: 


] Enclosed is a check or [] money order. 


My Name . 
Position 
Company 
Address 


from reading AMERICAN 
ROOFER & SIDING CONTRAC- 
TOR! You can, too, for the small 
subscription price of $3.00 per 
year. AMERICAN ROOFER has 
all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
jects the roofing contractor 
should be familiar with. Use the 
coupon today! 
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CORKBOARD 


INSULATION [es 7 
STEAM BAKED — yao Hip wit : 2S age CLASON 
Meets Federal Specs. #HHC 561B Se ee a, Remi an SNOW GUARDS 


Our CORK INSULATION Offers} 
you SAVINGS and top QUALITY. ae ' ae ay agi” For new Slate Rests, Spnaich Tie 
7” , en Roofs, Old Slate s, Flat Tile 

Heavy cartons protect against because vapor seals that hay laid, Roofs, American Method Asbestos 
breakage in transit. walked on, heel-marks ; errors Shingles and French Method Asbes- 


RECTOR Corkboard is equal ate sail Pee rs tos Shingles and for Metal Roofs. 
to the best board made. i 2 ili wae waste te CLASON SNOW GUARDS 


Standard for Fifty Years 





Used successfully in 


United Nations, N. Y. C. your cover and fini your job in se 
Board of Transportation, N. Y. C. tion nstead of laying it out and THE M. N. CARTIER 
Ballantine Brewery, N. J. ninnin * and then forcettine to patcl & Sons Company 


Meadowbrook Hospital, L. 1. hie OF A te ae 275 Canal Street, Cartier Building 


, Providence, R. 1. 

) t . It lant, go 

] = & Whitney Hamilton Plan Write us for Roofers Wholesale Prices 
onn. 


AND MANY OTHERS ne ew yee oe eee oe ee ee — 
for SAVINGS contact ze “niger? agli 


RECTOR MINERAL TRADING CORP. |... a ; Scat iin Reece 
16£.43St. N.Y.17,N.Y. Manufacturers 


Phone: MU 2-7912 . 
Factories in Portugal and Spain & D I ie t r i b aa 7 ay r 7 


_ a caer Everything for Roofing and 
Rector Insulations A Regt: SPocanegg thay Waterproofing 


CAULKING COMPOUND 


Ve "Improved Handy 1 youu 1 : gree ca ‘ : : it ALUMINUM PAINT 


BITUSTATIC CEMENT 


ASBESTOS Se ee pert Me ROOF COATINGS & CEMENTS 


INSULATION 


SHINGLE CUTTER ... Penge Peston, Bas, me ROLL ROOFING—FELTS— 
: | 



































Be ere gg ier 2s PITCH—ASPHALT—COAL TAR 
‘ iia atl die Sa ied . COPPER—GALV. IRON 


orninyg 


( find 
= iG insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


Stace 1927 


Distributed by oa: 
Asbestos Shingle Manufacturers 6. his is a tough one. Avoid wet | For Asbestos Siding 


Produced in three Models: fOOr ¢ ditions, particularly trost and They save time and money, 
Model “F” 27” — Complete _ $25.55 I ul nt mot add to appearance and 
Model "L" 32” — Complete ~« 27.95 
Model "A-32" 32” —Complete .... 33.40 


durability. Made from zinc, 
will not rust. Holes pro- 
vided for nailing. Some 
F.O.B. Bellev ‘ : Oe “ie oo a n PF ae available in colors. Window 
tala and door frame strips also 


: . available 
For complete information write 


SPECIALTY TOOL MANUFACTURERS ; Z e vou wa : that ice . 4 ta “ Write For Descriptive Literature 


732 S. Illinois St. Belleville, Wi. {SE ATE NTO use BUGHER MANUFACTURING CO. 


211 South Main Street, Kokomo. Ind 
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for all of ’em? And shouldn’t you get 


IT'S SMART TO DO THE 
COMPLETE JOB WITH 


ROOFING AND WATERPROOFING 


FABRIC 


down on your knees and thank Mr 
Prospect for telling you where you're 
to hit him hardest ? One thing, though, 
he shouldn't be allowed to bring up 
number six; if you've done a real sell 


ing job, he'll be asking you how soon 





your men can get to him, not some- 
thing about you calling back in the 
Spring.’ 

“O.K. Mike. O.K. I’m sold,” I told 
him, “Now lll have the right attitude 
for my date with a little waitress | 
have tonight . 





Handling Objections 

















“You and your wise cracks!” Mike 
boomed, “Pipe down. You got me 
started. Now clam up and listen to 


<a 
some ways to handle objections Sup 
pose Mr. Prospect savs that his wife 


hoops WO vo vot cle o his 
WI! , now ug me domg it i ROOF PATCHING SKYLIGHT FLASHING PARAPET FLASHING 


i 


root doesn’t leak That's a don’t-need 


it-now objection and you have the (L_} | J) 
right answer. You smile at him un ee ee 
derstandingly and sincerely and_ say, SS" 
‘Ot course it doesn’t, Mr. Prospect. | rl [7 | ‘al 
wouldn't expect it to because | can see 

tl WINDOW AND DOOR FLASHING i  _lnamataar tara FOUNDATION WATERPROOFING 





lat you're the kind of man who looks 


ahead and takes the night steps to keep 


from losing money that way Che time This spandrel, full seal fabric is 
s . 
THRIFTIER!.. FREE! 


You con use # right down to the 


last inch! Write today for your 
HANDILY PACKAGED! copy of the KARNAK 
EASY TO HANDLE! +g: : 

NO WASTE! Specification Book 


Each roll 1s individually packaged 
» cartons Stays in perfect shape 
vand used! 


EASIER TO APPLY LEWIS 
Unrolls in all temperatures, to 


to vg L new root, Mr Prospect, 1S 
betore your old one starts to cost vou 
money. I’m sure you believe that, don’t 


vou Mr Prospect ’ He has to say ves 


} 


to vou and then you go on like it is 


just a question Ol irranging a con 


ae : ' i ‘ 2 
venient dav tor the job to be done. 
apply easily in all weather 
“Sounds good the way you tell it STURDIER! ASPHALT ENGINEERING 
ne aa ve 9 cotton fibers, heavily CORPORATION 

1 impregnated with ay holt tant 

Mike RP moregnan n't twiat owpha shape 34 Church St., New York 7, N.Y. 
Sa, lasts years longer! 
“T didn’t get this iob } jai SW SS 
A adn pee this job Dy marrying EE\S* Manufacturers of Asphalt Specialties for 25 Years 


le boss’s daughter,” he replied. “The 


best way to treat an objection iS to 





twist it around into a reason to buy AJAX Roofing Brackets 


like we just did with the non-leaking 


root. You can do that with almost all 


MAN-size — Superefficient 








objections, you know. If a fellow says 
} =n’t th n \ id VY 
Gade ek bo uk eae ee ALL STEEL — Unbreakable 
that itis a ) reason wh \¢ 
sho risl ha ny » do some re 
l M i e ot i le ikKV root —i— 
ul Tt course e small monthl pay 
lie —- Wl i T eit 
, me ao AJAX Building Bracket Co. 
¢ S 1 rice oo Nien 
Patented 


iv that. wl le it isn’t es Dec. 17, 1907 , 1551 Rydal Mount Rd. 
aw 2125 = AJAX No. 1 Cleveland Heigits 8, Ohio 


Va re Aug. % 1932 
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PROTECT BUILDINGS 


FROM 


Pigeons, Starlings, Sparrows 


Include this work in your regular 
You add to your 
revenue and solve a difficult prob 
Bur-Co Bird 
It does 
instine- 


contracts can 
lem for your clients. 
Repellent is easy to apply. 
the birds, they 
dislike a sticky 


There is no chemical 


not harm 


tively substance. 
reaction on 
will 
internally or extern- 


any building material. It not 
harm humans, 
Each application, applied 
properly, will eliminate birds 


ally. 
for 
at least one year. 


W rite Folde r 


for 


BURR CHEMICAL CO. 
812-14 S. Main Rockford, Ill. 


PAT NO 2290480 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “‘rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samoles 


AMERICAN ASSOCIATED COs. 


ATLANTA P.O. BOX 4056 fe] fe) teir.| 


en to de 


Right Spray 


ied trom Pa 


Equipment 
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The coating was completed without any 
interference to foot or vehicle traffic. 
Material pumped directly to 
spray guns from the drums shown with- 
out inconveniencing the normal opera- 
tion of the building. 


was 


and so make a 


possible? 

3. Could the pump deliver the 
heavy coating material the full 20 
stories? 


lower quotation 


4. Would spraying cut the time 
needed for application? 

spray ny 
‘Yes” in 
be sc al 


Mr. Elmo Buggy, Superintendent 
if Maintenance of the Apartments, 
sed his this 


“Spraving 


produced an emphatic 
CAC h 


the 


answer to question 


summary of results 


xpre approval way, 
produces a much more uni 
than \fter 
the results the 


building 


form coating brushing.” 


obtained at 


conn 


\partment several othe 


the 
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The sprayers started each morning at 
the top of the building. As the work 
progressed, the swing stage was lowered 
until ground level was reached. 


Photo courtesy Bink 


managers have expressed interest in 


spray coating 

3 times faster 
than brushing. By spraying, a three 
man crew covered up to 6000 square 


Spraving was about 


feet per day, including masking and 
rigging. Considering both the cost of 
and labor, Mr. Ryan esti 
mates that spraying reduced the total 
cost about 20° 


material 


The use of pumping and spraying 
equipment the difficult, 
consuming handling of drums 
The pump lifted the material the full 
20 stories with ease. When the supply 
of coating material in one barrel was 


eliminated 
tiie 


exhausted, it was easy to lift the pump 
quickly to another drum 
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lealers 


PORTABLE!—YET LIFTS 650 LBS. 
AT 190 FEET PER MINUTE 


Fingertip Throttle @ How’s this for speedy, 
control money-making hoisting? 
Your American Utility 

4 Hoist rolls on to the job 
like a wheelbarrow. Put a 

plank in the slotted frame, 

weigh it down .. . then 

iift roofing, nail kegs, any 

load up to 650 Ibs. at 150 

fpm . .. or lighter loads at 

speeds to 500 fpm., with 

optional gearing. Devel 

oped by world’s largest 

makers of hoists, espe 

cially for roofers. Write 

for literature, or contact 

am your distributor. 


Chain Guard 


’ 


Steel Bed 


a 


Pressed 
Steel Wheels 


4 


AMERICAN HOIST & DERRICK CO. 
ST. PAUL 1, MINNESOTA 


AMERICAN UTILITY HOIST 

















ACE 


ASPHALT MOP 


TRIPLE WIRE BOUND 


Especially Constructed for Applying 
Asphalt Heated Up To 500 Degrees. 


CUPPLES CO. Manufacturers ST. RO)U BS 














A NEW COMBINATION 


Matched for Perfection 


¢ __ U-104 FOR SCORING 
Si 


—— U-103 FOR CUTTING 





For the cleanest, fastest score-cutting on your 
insulated siding jobs, use the Modern Utility 
Knife with these two new blades 


Score the mineral surface with ‘Fitrite’’ U-104 
Carbide Tipped blade, turn the knife and 
U-103, a long blade, cuts right through the 
balance of the insulation 


For asbestos cement moterials, just score-cut 
with the tough, durable U-104 


“FITRITE” 
3-WAY CLAMP 


A NEW VISE-GRIP MADE EXCLUSIVELY FOR US 


Throat 354” deep Jaws 3')" x 34 


A necessary tool for every sheet metal man 
Use it for on-the-job bending forming 
Straightening and seaming 

Price $3.55 


ADJUSTABLE PIPE 
SNOW GUARDS 


“Fitrite”’ “Protector” 


3 Pipes 4” 1.P.S 

Bronze and Gal , 
vanized for all 2 Pipes V2" IPS 
types of steep Bronze and Galvan 
voote—siete, tile, ized, installed on 
flat of corrugated 
metal and com 
position removing slate 


old roofs without 


ALUMINUM 
MOP HANDLES 





A i 


© 





Light weight. Outlasts wood 
many times. Unbreakable, eco 
nomical. Will not burn! 


Write Dept. “R’ for catalogues 


and prices. To protect Trade, 
please use your printed stationery. 


DAVID LEVOW ‘xenon, 
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Beatrice West Tells How Colors Give 
Optical Illusion of Bigness or Smallness 




















These two drawings show how light colors can make a house 
look larger than it really is. Both drawings are exactly the same 
size. Light-colored roofing makes a house seem bigger. New pastel 


colors of asphalt shingles “raise” a roof, and darker colors “lower” it. 


lor is truly a irth dimension,” about color’s fourth dimensional pow- 
savs Beatrice West, color consultant ers 


— — Be " gece . - 1—Roofs. Che root 1s normally the 
t n OFF 000) hor ‘f r- ' 1, 7 

than A), h largest unbroken visible expanse and 
nited State 


Miss West ilains that color 


desirable illusions make 


sets the color pace for the exterior. 
Light and bright asphalt shingle colors 


create 1 
oe ee ' make a house appear higher. Dark and 
ma nouse OOK larger ;% 1 to mini 


poor 


neutral colors make the house seem 
lower. New pastel shades in asphalt 
roofing fit the low, rambling ranch- 
stvle architecture, giving it a feeling of 
importance and greater size. 


2—Exterior walls. Light tones 





The The Biebel Roofster 
ROOFSTER saves hours of 
. , costly labor 


CLEANS UP TO ‘ and prepares the 


roof for a smooth 


12 SQ. j reroofing job. The 


AN HOUR : Roofster weighs only 
: : 125 pounds and can be 


hoisted by one man for 

any ordinary building 

Light in weight but sturdily 

constructed, it will absorb 

the heaviest of work and leave the sur- 
face free of ridges and bumps. 


MADE BY A ROOFER FOR ROOFERS 
WRITE FOR FULL INFORMATION 
JOHN BIEBEL & COMPANY 
503 W. MAIN ST. BELLEVILLE, ILL 














make a house seem larger, and dark 
tones do the opposite. 

3—Trim. To increase the apparent 
size of a house, paint the trim to match 
the walls. For a house in a large home 
development, an exception to this rule 
is to paint the trim in contrasting col 
ors for variety and individuality 

4—Accent color. A small house 
seems larger when the body tone ot 
the house is light and doors are in 
dark, contrasting hues 

5—If the proportions of the dwell 
ing are good, stress them by painting 
the best-looking structural parts in con 
trast to the general body color 

6—Disguise bad features by paint 
ing them to match surrounding areas 

7—Bright and warm colors advance 
and add to size. For example, a red 
asphalt roof will look larger and higher 
than it actually is 

8—Darker and cooler colors recede 
and decrease size. A gray house with 
a gray asphalt shingle roof will look 
smaller. The roof is the key area in 
regard to visual mass, Miss West says 

“The importance of color to the ap 
pearance of a home cannot be ovet 
emphasized,” the color consultant adds. 
“Color fools eyes. Intelligent planning 
of color is the one means a homeowner 
can use to give a small house a big 
fee‘ing. And, conversely, it is the one 


meins by which a big, awkward house 
can be made to: ear aS a more com 
fortable and manageable place in which 


to live 


Asbestos-Cement 
Exec. Posts Go To 
Muehleck, O'Leary 


Krnest Muehleck, president of Keas 
bev and Mattison Company, Ambler, 
Pa., was elected president of the As 
bestos-Cement Products Association at 
its sixteenth annual meeting, held Jun 
19 in White Sulphur Springs, W. Va 
He succeeded William R. Wilkinson, 
vice-presl lent for iles, Johns-Man 


ville Corporation, who held the office 


e-president, d 

tl executive 
OMIpany 
vice-president 

whi 1s 


( comprised 


building materials 


1 


secretary, 








cm MADE TO DO A SUPERIO 
JOB: R. MURPHY 


stay sharpROOFING KNIVES 
Caenenntneiee 


( No Play — No Wobbling 





K. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 
easily. 

R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 

lor the steadiest, cleanest, easiest cutting roofing knife—ask for 
Rt. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store. 

There’s an R. Murphy Knife for Every Purpose. Write for FREE 
catalog showing the complete line. 


STAY SHARP ROOFING KNIFE 


Tested Quality for over 100 Years 


R. MURPHY’S 
SONS COMPANY 


AYER, 
MASSACHUSETTS 








FOR AZZ YOUR ROOFING 
AND SIDING NEEDS 


Complete line of asphalt and asbestos- 


cement roofing and siding, insulating siding, 
built-up roofing and coatings. Superior 


quality... prompt, friendly, personal service. 


More than 32 years of roofing know-how. — 
or 


FREE 


Literature 


Old American Roofing Mills 


7600 TRUMAN ROAD KANSAS CITY, MO. 


KANSAS CITY EAST ST. LOUIS SALT LAKE CITY DALLAS 














This Automatic Slag Scraper is a 
Streamlined, Rugged Machine. 


Six main reasons why you should buy a 
Conforto Scraper 


it does the manual work of 4 men with onc 
operator 


It scrapes close walls and 


corners 


to skylight, 


It does not pulverize the slag 


It knocks off nails from old tacked-on 


rubber-oid 
It weighs only 110 Ibs 
It costs only $395.00 FOB. Philadelphia 


CONFORTO MFG. CO. 


6314 Haverford Ave. 
Philadelphia 31, Pa. 








Annular-threaded 
metal weather 
strip nails... 


FOR GREATER 
HOLDING POWER 


USERS REPORT, Apr. 4— 
“Fast replacing the old fash- 
ioned unthreaded nail!” 


Plated for maximum rust 
resistance. Early delivery in 
packages and in bulk. Write 
for prices and samples. 


JOHN HASSALL INC. 


P.O. BOX 2162 
Westbury, N.Y 


‘| obin, 
urman of the 
Stratford, 


New 


respectively were tobert | 
nt and board cl 
Roofing ¢ mpat 
ind Chester ( \ y, 
Conn 

t of Keas 
| Mattison Company in 1937 


indus 


hleck hbecann pre 


successtul careet S$ al 


t] country and 


Left, Ernest Muehteck, who was elected 
President of the Asbestos-Cement Prod- 
ucts Association at the recent Annual 
Meeting, and right, KE. J. O'Leary, who 
was elected Vice President. 

+] 


Is Alrivial i¢ 


Insulation Manufacturers 
sociation and a director of the Am 
er National 


at tiie 


Bank { < 1c] 
Huntington \ ountry 
Club, Pa nd the Midday 
Club, Philadelphia, P 
()'Leary has beet sociated with 


e Ruberoid Company tot 27 vears 
» hecomung vice-pt ident of the 


195] 


sponsible positions 


Prior t 
pany VaTious re 
ranizations, 
including those ] manage of 
he Southwest Divisi general man 
wer of the Mobile, Ala., district: 


South 


and 

divisional sales manager of the 

ern Division, with headquarters at 

Baltimore 

Directors for the coming vear, in 

addition to Mr. Muehleck and Mr 
will include Nii Laurence \W 
Philip Carey Mig. Co 

Stuart H Ralph, The Flintkot 

Mr. Wilham RR. Wilkinsor 

Manville : Nt Joh \\ Mat 

tional Gypsum Co.; Mr. Stan 

Phe Ruberoid ¢ Ni 
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What To Do About 
“Green River Laws’’? 


{ complete discussion of the prob- 
lem in a new exclusive series, start- 
ing in the 
SEPTEMBER ISSUE 
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“No Alighting” 


MAN MADE PORCUPINE 


ENDS BIRD SPATTER 


As a porcupine keeps human be- 
ings away so NIXALITE installed on 
building ledges, signs, cables and 
other places pigeons or starlings 
land or roost keeps the birds away. 


Write for illustrated “Know How” 


Manufactured by 


NIXALITE COMPANY 


OF AMERICA 
115-119 WEST THIRD STREET 


DAVENPORT, IOWA, U.S.A. 
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LOW COST HOIST 


Easily mounted on any ladder 


LADDER 
HOIST 
FRAME 


Can also be used 
without power unit 


ELECTRIC or GASOLINE 


Also other mountings 


manufactured b 


REIMANN and GEORGER 


69 NO. DIVISION BUFFALO 3,N.Y. 
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Georgia Roofers 


ntinued from Page 16) 
vention was Mr. R. Foster Walton, 
Sales Specialist Wit the Johns Man 
ville Sales Corporation, who empha 
sized the great influence that salesman 
ship has on today’s intricate economy 
Mr. Walton stressed many points which 
he had learned to employ in lis litetime 
of direct selling, recruiting and train 
Ing salesmen to sell 

Mr. Walton told the assembled con 
tractors, “Selling is making folks like 
you, then wanting the product you are 


offering, and moreover, wanting to buy 
that product from you, and your firm.” 


Klections for executive positions in 


the association for the coming year were 
held during the Convention, which took 
place in June in Savannah, Georgia 


lected President was 1. C. Mock, of 
\ugusta, Georgia. LeRoy Still of At 
anta was elected Vice President, and 
Hugh Jenkins of Savannah, became 


Secretary and lreasurer 


Phe \ssociation made plans lor ex 
panded activities and for its 1954 Meet 
ing during the course of the Conven 
tion 





Store Front Essentials? 
(Continued from Page 15) 
repairing of heaters, oil burners, fire 

places, chimneys and spouting 
“But | would rather stick to the 
roofing end of the business whenever 
possible,” savs Mr. Wertz. “There's 
more profit in it and you don’t have 
a lot of money tied up in your met 
chandis¢ Nevertheless, | believe that 
a roofer these days has to do heating 
work as well since it complements the 
business. People expect it of you.” 
lor outside promotion, the company 
relies heavily on newspaper advertis 


ny, spending $3,000 to $5,000 a yeal 


in space in the morning and evening 
editions of the local newspaper. Copy, 
measuring about + inches, single col 
umn, gives a brief summary of the 
services offered. Insertions are made 
the vear ‘round on Mondays, Tuesdays 


and \Vednesdavs 

Mimeographed postcards summariz 
ing the type of work performed are 
printed in large quantities for distribu 
tion from house to house. The book 
contains color illustrations supplied by 


ott 


one ie leading manufacturers 


When flat roof booklets were made 


available by the manufacturers, these 
were also distributed with the company 
imprint tor general circulation. They 
were | ivhly valuable since they pomted 


I 





Smart roofers know how Aeroil Heet-Master Kettles pay off. 

New patented heat riser delivers hot stuff more 

quickly than conventional kettles, giving the roofer 

immediate savings in time and manpower. Nobody “stands around” 
waiting for hot when Heet-Master is on the job. 

Fuel savings are big too, because Aeroil Heet-Master 

Kettles are FULLY INSULATED. Sides, bottom and ends 

are completely covered with heavy compressed rockwool; 

keeps the heat inside, cutting costly heat losses. 

Perfectly balanced running gear and complete splash guards 
eliminate the tip and spatter of fast trailing. 

You know without a doubt when you buy Aeroil 

you have purchased the standard of the roofing industry. 

Not a better kettle made .. . at any price. 


wot a better ket wads. ( 


Write for CATALOG 418A 





AEROIL PRODUCTS CO. INC. * Wesley St. © So. Hackensack, N. J. 








Maximum, hot stuff pick up, easy uniform spread means 
better faster work . . . sharply reduced labor costs . . . more 
—— profits for the roofer. 


|| Eure Fiber Glass Mops Slash Labor Costs 





Roofers use the Eureka like a regular yarn mop . . . no 
need to learn new mopping techniques. It’s built to last, too 
... char-proof aluminum sleeves. . . triple wired . . . double 
nailed makeup . .. it's a quality mop and “Quality Pays for 
Itself.’ 


Order now or write for free information. 


EUREKA MOP CO. 1808 CHOUTEAU AVE. 
ST. LOUIS 3, MO. 














) CONDENSATION 4<—4 


GETS THE AIR 
WHEN YOU INSTALL 


MIDGET LOUVERS 


For efficient ventilation of sidewalls, just drill a hole and 
press a Midget Louver into place. It’s as efficient as it is 
easy! All-aluminum with built-in insect screen. 2 styles 
—for indoors or out. 5 sizes—1” to 4” diameter. Write 
for full information. 


The MIDGET LOUVER Co. 


6-8 WALL STREET * NORWALK, CONN. 
































Aeroil Products Co 
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“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 
Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
S08 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 











CLASSIFIED 
ADVERTISING 





ertisements are ac 

cents a word, but 

1an 20 words with 

ths at 10c per 

Money Order must 

Ad. Advertisements 

rs, r new products 

lassified section. Address 

all communications to lassified Department, 

AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N. ¥ 


HELP WANTED 


OREMEN EXPERIENCED IN the mat 


Y c Box 7 AMERICAN ROOFER & 
SIDING CONTRACTOR ; Fourt \ 


York N. ¥ 


WO SPECIALTY SALESMEN 
ful mer Of Traveling. Av 


AN ROOFER & 
rth Avenue, New 


rig ma Box AMERI 
SIDING CONTRACTOR, 4 I 
‘ k N.Y 


SITUATIONS WANTED 


SITUATION WANTED: ESTIMATOR, 
man, and supervisor wit! years experience wis 
} it r midd west. W 
ind roofing business. Write Box 368, 
AMERICAN ROOFER & SIDING CONTRA( 
POR, 4 Fourth Avenue, New York 1 a 


metal 


FOR SALE 


\MERICAN 
200FER & SIDING CONTRACTOR. 4 | - 
\ve ‘ rh N. ¥ 


LOOFING SIDING WHOLESALI 


FOR SALI 


iple Gal. drum at antity pr Box 
AMERICAN ROOFER SIDING CONTRAC 
I Fourth Av New York N. ¥ 





Here’s the SILVER LINING... that 


sells more siding jobs for you! 


Sells them at a 
bigger profit, too! 


Keep a step ahead of competition ... get a couple of 
dollars more per square on every siding job by includ- 
ing SILVERCOTE Simplex Reflective Insulation. It costs 
you only a bit more than sheathing paper—yet it 








makes your selling job faster, easier and far more 
profitable. 


Eliminates costly cleanup 


SILVERCOTE speeds up your siding application, too, 
because it goes on clean; no smudging—no costly 
clean-up work. 





Full efficiency of SILVERCOTE is 
achieved only when reflective surface 
faces %" 
most siding applications, a Ye" air 
film exists, permitting SiLVERCOTE 
surfaces to reflect radiant heat. 


air space. However, in 








Start talking SiLveRcoTE Reflective Insulation to 
every siding prospect. Your selling story will become 
far more effective, because SILVERCOTE is a real plus- 
value for the customer; a plus-profit item for you. 

Add an extra profit by suggesting SILVERCOTE Sim- 
plex applied to attic joists for low-cost, highly efficient 
insulation. SILVERCOTE turns back heat rays— provides 
added comfort in summer, even if attic already has 
cellular insulation. 


1:48:30) Silverecote 


REFLECTIVE INSULATION 





Auamel| 


MATERIALS | 


Distributed by 





, 


BIRD & SON «+ THE FLINTKOTE CO. 











& CITY 
"rm Reg.us.ro. 0H oe a oe we 


FR EE! START NOW! 


FILL IN! MAIL COUPON! 


Please send me free samples 
and free book—“The Story of 
Silvercote Reflective Insulation.” 


SILVERCOTE PRODUCTS, INC. 
161 East Erie Street + Chicago 11, Illinois 


NAME__ 

FIRM_ 

ADDRESS _ ve 
STATE 





Made of flax fibre 


For longer lasting, more 
efficient roof insulation 


wy SHEET SIZE THICKNESS 
jr EASY TO APPLY hich 


Maizewood Roof Insulation is light in weight, making it easy to 38 V/>" 


© 








handle — qu'ck to apply. All pieces have square edges that ye 
fit snugly tegether to form a tight, trouble-free joint. Easy to cut :; 4," 
when necessery to accommodate special fitting in irregular areas. me 

24” x 50” \" 


> 2 ¢ MOISTUR*> RESISTANT 


Maizewood Roof Insulation is available asphalt coated or asphalt 
impregnated or both asphalt coated and impregnated where 
additional resistance against moisture is needed. 


> 4 COMPRESSION RESISTANT 


Modern roofing techniques can be followed without special care. 
Wheelbarrows, carts and felt laying machines can be safely 
wheeled over Maizewood without fear of damage. 


yr HIGH INSULATING EFFICIENCY 


A Maizewood roof means greater comfort year ‘round, plus heating MAI Z ae) @) 
and air-conditioning economies. Result is more satisfied customers. 
iy LOW PITCH ABSORPTION ee, “oer 


Because of the nature of Maizewood composition, high insulating DUBUQUE |OWA 


efficiency is maintained by its low pitch absorption. It adds to the Phone Dubuque 2-726! 
strength of built-up roofing. 
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